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KEY MARKETING
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1. Implementation and information

2. Brand awareness and recognition .

o, s fine the way it 1s.
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https: / /www.adobe.com/be_en/marketi
ng/campaign/email-marketing html



KPI GOALS ff

Decrease 1n wait times

Current avg wait: 4.5 min

Goal avg, wait: 2.75 min

Increase in revenue

Current avg daily sales (7 AM - 3 PM): $1049.81
Goal avg daily sales (7 AM— 3 PM): $1363.74

Increase in weekly impressions

Initial weekly impressions: 50

SALES DATA FROM:

POINT PERK SALES SHEET
“MONTHLY SALES”
AVERAGED OVER 28 DAYS

Goal weekly impressions: 100
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* Print Media

°* E-mail
CAMPAIGN MEDIA * Instagram

* Twitter

* Snapchat

https: / /www.adobe.com/be_en/matketing
/campaign/email-marketing html



Late to Class? Loathe Human
Line Too Long? m Interaction?
. Introduci FASI- \

nroaucing a new
el

payment line

to keep you
moving at the pace
of your life!

PRINT MEDIA

I Flyers and half sheets

e Residence halls and
academic buildings

* West Penn Building,
Conestoga and Pioneer

Halls
e Point Park Globe
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Point Perk Fast Lane

Introducing the new Point Perk Fast Lane! Imagined by
students in SAEM 202 and implemented by Point Park
and Culinart, the Fast Lane will keep you going at the P

pace of your life. Click the link below to find out more! ReaCh Student C-

No this isn't a phishing email.
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g Ppointparku
"""" Point Park University

Late to Class? Line Too Long?
Loathe Human Interaction?

POINT PERK
FAST

new limited-o

with a separate payment line to keep you
moving at the pace of your life.

INSTAGRAM

* Provide our segment with a visually
pleasing aesthetic of Point Perk & Fast Lane

* Segment uses Instagram to post and view
pictures and videos that are appealing to the eye.
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Come to Point Park's own Point Perk for
our new Fast Lane! Wait times are
going down as we tweet!!

Late to Class? Line Too Long?
Loathe Human\ Interaction?

/POINT PERK

FAST

A new limited-offgring digital menu
with a separate payment line to keep you
moving at the pace of your life.

TWITTER

Provide our segment with witty and

light hearted banter regarding the

Fast Lane in a way that 1s relatable
yet still respecttul

Segment uses Twitter to read quick
and easy content that is humorous
and entertaining.
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SNAPCHAT

* Provide segment with

updates and fun filters to
- promote Point Perk and Fast
lL.ane

* Segment uses Snapchat to
see and mnteract with fun and
entertaining news and filters.
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Once per week Print Media Every Monday Print images and info  Point Perk & Fast
Lane |
- Once per week E-Mail Clidkvier pdd oy Information text with  Point Perk & Fast .
visual Lane
Multiple times per Instagram Various Images & videos Point Perk & Fast
week Lane
Multiple times per Twitter Various Text posts with visual ~ Point Perk & Fast
week Lane
Multiple times per Snapchat Various Images, videos, filters Point Perk & Fast
week Lane




TOTAL COST AND ANTICIPATED RESULTS

Media Cost/QTY/Time | Weekly Segment New Weekly
Impressmns Sales/Impression

Print Flyers $80/400/week $5
Y4 Page PPU Globe Ad  $960/1/semester 50 $5
POS System $240/1/year NA NA
iPad $350/1/once NA NA
Total $3440/year 130 $10
DATA TAKEN FROM: S
RS e Total New Weekly Sales: $1300
APPLE.COM
VISTAPRINT




BIBLIOGRAPHY

How Does Point Park University Rank Among America's Best Colleges? (2019). This website was used to
find a great picture of Point Park's campus. Retrieved March 18,2019, from

Point Park University. (2019). This website was used to find awesome photos of Point Park's village
park. Retrieved March 18, 2019, from

Point Park University Opens Point Perk Coffeechouse; Campus Welcomes New Space for The Globe, WPP]
Tuesday, August 28, 2018. (2018, August 28). This website was used to find awesome photos of Point Perk
coffeehouse. Retrieved March 4, 2019, from

Prince, P. (2019, January 01). Coffee shop girl. Retrieved March 18, 2019,
from 'This website was
used to find the perfect picture of our segment persona for our presentation.




